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 A UNWTO Trends Monitoring 
Project 

 
 Joint project between the United Nations World Tourism 

Organization (UNWTOI) and PolyU School of Hotel & Tourism 
Managemenet 

 To identify and understand major trends shaping tourism in 
Asia Pacific 

 Longitudinal analysis of communication content in popular 
travel media since 2006. 

 Researchers in PolyU SHTM undertook the study: Dr. Steve 
Pan, Dr. Joanne Oh, Prof Haiyan Song, Prof Kaye Chon 

 A computer software Atlas.ti was used to analyze textual data 
to create key codes and code families that are linked to major 
tourism trends and shifts in the industry 
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Key Drivers for Growth 

    Strong Economy  
– Fast increases in personal 

disposable income levels in 
China, India and other 
newly developing 
economies in Asia fueled 
the growth of tourism in the 
region 

– Significant development in 
low-cost carriers and 
tourism infrastructure has 
encouraged inter- and 
intra-regional travel  



World Trade and Tourism: 
A Shift in “Center of Gravity” 
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10 Mega-Trends in Tourism 
1. “Conscious consumption” in tourism activities 
2. Inclinations for short-haul and intra-regional travels 
3. “Activity orientation” rather than “destination orientation” 
4. Rise of low cost carriers 
5. Rise of online travel agencies and online marketing 
6. Rising importance of CSR  
7. Rise of wellness tourism 
8. Rise of Chinese outbound market 
9. Strategic alliances among competitive destinations 
10. Safety and security a foremost concern for travelers 

 

 
 



Technology and Tourism Trends  
 
     Advances in e-commerce  
  and IT drive rapid changes  
  in travel trade transactions 
  and consumer information  
  exchange platform 

 

e.g. Technology Advances in Hotels: 
• 1970s 

– Ice cube machine 
– Color TV 
– A/C in rooms 

• 1980s 
– Mechanical coded plastic room key 
– Satellite TV 
– Voice mail 
– Property Management System 

• 1990s 
– Interface between PMS and TV 
– Guest security system 
– Internet 

• 2000s 
– Biotechnology 
– Fiber optics 
– RFID 

 



Online Marketing Becomes More 
Sophisticated 

 
 Online Travel Agencies (OTAs) 

show two digit year-on-year 
increase in online bookings by 
consumers  

 Travel agencies and suppliers’ 
marketing budgets are moving 
online  

 Gen Y – techno savvy 
 

        





 
Consolidation 

of online 
distributors in 5 

groups 
 

The winner  
takes all  !!! 
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http://www.lastminute.com/?locale=en_US�
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 COMPETITION! 
 



Innovation is the key! 

 • Non-conventional and 
“new ways” 

• Make your 
competition irrelevant 

• New, innovative ways 
to challenge the 
traditional practices 
 



Invent the New Ways 
 Tide to go! 



World’s first teaching hotel with 
full integration of teaching and 
learning in a full service hotel 
environment: 
 
- 262 deluxe rooms/suites 
- “Prototype rooms” 
- 3 restaurants plus one training 
  restaurant 
- Swimming pool with fitness center 
- “Angsana Spa” by Banyan Tree 
- Ballroom 
- Training restaurant  
- Faculty and staff offices 
- Classrooms 
- Laboratories 
- Library  
- “Samsung Digital Lab for Hospitality 
   Technology” 

Hotel ICON: 
Hong Kong PolyU’s Teaching Hotel 



 
“Samsung Digital Lab for Hospitality Technology”: 

A Strategic Partnership between Samsung 
Electronics and PolyU SHTM 

 



A hotel with a purpose… 
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IPTV 

TECHNOLOGY THAT ENGAGES 
BUSINESSES 
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Electronic Document Signing 
& Document Management 
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Social Networking 







  
 Tourism Search/Experience  

 will be based on   

  
 * Web 2.0 

  



The “Starbucks Effect” 

• One coffee store 
chain changed the 
world of coffee 
industry 

• Lessons we 
learned… 
 

 



Thank you and stay 
connected!  

 
                     
 Google: Kaye Chon  
 
www.polyu.edu.hk/htm 
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